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EDUCATION

2005- Quialification as Associate Professor — Section 06
present

2004 Ph.D. in Marketing, University of Savoy, @itzery.

Doctoral Research: The individual's factors of lbyain the context of an
experiential consumption.

Jury trial : Pr. Marie-Laure GAVARD-PERRET, Pr. MaFILSER, Pr. Patrick
HETZEL , Pr.Eric VERNETTE. Mention : honorable witie praise of the jury.

1999 Master of Research (Ph.D. qualifiers) in Ma&magnt of Spaces, University of
Joseph Fourié, LAMA (Laboratoire Montagne Alpin@yenoble, in partnership
with the University of Geneva, Switzerland.

1996 Master's Degree in Marketing and Services Mangent (University if Savoy,
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Chambéry). magna cum laude Engineer-Master .

PROFESSIONAL EXPERIENCE IN TEACHING AND RESEARCH
Positions held

2007 Head of the Program « Marketing & Innovation Major» (M1)

( Eco-conception ; Innovation ; Consumer Behaviovglue Management and Materials ;
Strategic Communication ; Operational marketing Begvs Medias)

2007-2009 Head of Department of Marketing, Comnagiand International Affairs, ESC
Chambery. Teaching and Research in Marketing, GoasBehavior.

2004- present  ESC Chambery, Professor. TeachingRaadarch in Marketing and Consumer
Behavior

2003-2004 University of Savoy, Chambery. Lecturer.
Teaching and Research in Marketing and Consumea\Bah
2002-2003 University of Savoy, Chambery. Part-tlreeturer.

Teaching and Research in Marketing and Consumes\Bah

Courses taughts

2009 Strategic Action and Strategic Marketing (ESambery), Consumption and
Marketing Policies (ESC Chambéry), Consumer Behg@&C Chambery),
Study and Research Methodology (ESC Chambéry)

2007-2008 Strategic Action and Strategic Marke{tB§C Chambery), ESC Chambery),
Consumption and Marketing Policies (ESC Chamb&idy Consumer
Behavior (ESC Chambery), Study and Research MetbhgddESC Chambéry),
Experiential Marketing and Branding Management (&dar, ESC Chambéry).
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2005-2006 Strategic Action and Strategic Marke{lB§C Chambery), ), Consumption and
Marketing Policies (ESC (ESC Chambéry), ConsumédraBmr (ESC
Chambery), Experiential Marketing and Branding Mgaraent (Bachelor, ESC
Chambéry), Marketing Mix (ESC Chambery), MarketBtgdies(ESC
Chambery)

2004-2005 Marketing Case Studies (ESC Chambery)s@uer Behavior (ESC Chambery),
Experiential Marketing and Branding Management {i&dar, ESC Chambéry),
Consumer Behavior (Master Research, Joseph Fourn&idity, Grenoble).

Research Interests

Dr's Breda research focuses on the transformatmrepses: i.e. decision-making by an
individual in the context of consumption or orgatians. This theme includes:

- time exploration, the transformation of consciassand making sense when applied to
the culture of consumption (experiential aspectsomisumption, loyalty, branding
management and storytelling) ;

- and the complexity-and-chaos perspectives apphi@distomer behavior and education

processes in marketing

PUBLICATIONS

Articles published in International Journals with a Reading Committee

Breda C., Complexity and re-enchantment: towardsoatinuous cognitive and reflexive
process, Annual Review of Management & Organizalopiry. March 2009.

Breda C., Les natures de l'expérience a la marigaeye Economique et Sociale, September
2008.

Breda C., Delattre M., Ocler RThe Story behind ldentities: from Corporate Diss®s to

Individual RecognitionTamara Journal of Critical Organization Inquif3ii(2008)
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Breda C., Ocler R. Cioran’s philosophy in action: excess of pessimismithin

firms", Annual Review of Management & Organization IrrguiMarch 2008

Breda C. "La fidélit¢é du consommateur : de I'état pgocessus a travers le prisme de la

transformation de la conscienc®gvue Economique et Sociale

Chapters in Books

Breda C., Ocler R.A la recherche des chronotopes perdus : quiproptowude la notion
d’expérience en marketindn : Sémantique et organisations : fantasmeshasytnon-dits et

quiproquos, Under the direction of Ocler R., L’'Hattan.

Breda C., Ocler R., (to appear ifilYemester 2009Enchanter, Désenchanter, Ré-enchanter
(provisionary title), In : Ré-enchantement des aiggtions. Under the direction of Breda C.,

Ocler R., L'Harmattan.

Communications published in conference proceedings

Breda C., Olcer R.Evaluer la responsabilité sociale des entreprisete:la normalisation au
désenchantementinternational Colloquium and Doctoral consortitBar les indicateurs
d'évaluation de al responsabilité sociale et enviemnentale des entreprises, 8-10 June 2009,
Lyon, Jean Moulin University Lyon 3, France, orgad in partnership with’ISEOR and the
Academy of Management (USA): Divisions MC, ODC, QN&J, SIM, PTC

Breda C.Complexity and re-enchantment: towards a continummggitive and reflexive process
Standing Conference on Management & Organizatilmepliry, Orlando, USA, March 2009.

Breda C., Ocler R. (2008)A"la recherche des chronotopes perdus : impactssehs de
I'expérience sur l'individu et son rapport a I'orgsation”, International Conference from 21 to
23 April 2008, co-organised by the Division « Orgational Development and change » of the
Academy of Management (USA) and byl'lSEOR, JeanIMdudniversity Lyon 3, Lyon, France.
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Breda C., Ocler R. (2008),Cioran: Philosophy in action, excess in pessimisithim
organizations, Standing Conference on Management & Organizatidmquiry, Philapdelphia,
USA, March 2008.

Breda C. (2008),L'e design de I'expérience de la marfuéh International Marketing Trends
Congress, Venice, January 17-19 , 2008. ESCP-EARpEan School of Management,

Universita Ca’' Foscari Venezia

Ocler R. , Cattellin M., Breda C. , Bellow E. (2008Responsabilité sociale, réseaux et
comportement du consommatelr Transversalité de la Responsabilité SocialéEtdreprise -

L’entreprise a I'aune de ses responsabilités wgsate I’'homme, de I'environnement et du profit
?, 5th Congress of the ADERSE, 10 and 11 Januad@,2ierre Mendes University Grenoble

France, Grenoble School of Management

Selmi N. , Breda C. Giannelloni J.L. (2007)a"perception de la pratique du Yield management
par le consommateur : proposition d'une échellevdsure”, A paper at the 23rd International

Congress of the French Marketing, 'Association-l&ks«Bains

Breda C. (2005),L"a fidélité du consommateur a travers une consonomate type expérientiel
: Réflexions autour d’'un cadre intégrateur et quedg résultats empiriques’'Communication at
the 4th International Congress on Marketing, Teodae SCP-EAP, 21-22 January, 2005, Paris.

Breda C. (2005),Ihdividual factors of loyalty in the context of arperiential consumptionin
the Consumer & Personality Research Conferencerdvalk, Croatia, 20-24th September.
2005.

Breda C. (2002), l'es apports du modeéle expérientiel pour I'étude ldefidélité du
consommateur de services touristigyas"Research Colloquium on Tourism, LU.P. TH.T
Association, Chambéry, 12-14 September2002.
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Other Publications

Cattellin M., Breda C.,"Un regard croisé entre marketing et managementtégique,
application a une station de sports d'hiver des ellgFrancaises Research Book, ESC
Chambéry 2008.

Breda C., Customer loyalty in the context of an experientahsumption : towards some
theoretical and empirical advancefesearch Book IREGE, n°0426, December 2004.

Editorial Activities

2009 Forthcoming

- Invited Editor (with Rodolphe Ocler), Journal of Or ganizational Change
Management (2 stars CNRS), Re-enchanting the Orgazation

(http://info.emeraldinsight.com/products/journalgfisals.htm?id=jocm

The goal of the journal is to provide alternativelpsophies for organizational change and
development.

To accomplish this goal, the journal encourages:

« The exploration of philosophies including; crititakory, post-modernism and post-
structuralism as they apply to change and developme

- Qualitative analyses of change, discourse and &pragtices;

+ Interdisciplinary approaches such as organizatimhezology, consumption and
production ,and rhetorics and theatrics of chamgkdevelopment;

+ Articles which tie into, or disagree with, themesm prior issues.

- Co-Editor (with Rodolphe Ocler) : Ré-enchanter lerganisations, Collective work,
L'Harmattan.
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Others research activities

2010 Co-chair track International Federation of Sbolarly Associations of
Management IFSAM 201Q Paris, July 8 to10Http://www.ifsam2010.org/tracks.htm)

- Dreams, nightmares and freedom, avec Denise Faifua, senior lecturer at the Defence
Force Academy, University of New South Wales, Canberra ; Rodolphe Ocler, Chambery
Higher Business School

- Complexity and intuition: What is at stake? with Mireille Barthod, ESC Chambéry ;
Alain-Max Guénette, Higher Management School, Arc, Neuchatel, Switzerland

2009 Reviewer Decisions Marketing
2009 Reviewer Annual Review of Management & Orgamation Inquiry
2008 Member of the Scientific Committee, Tamara Journal Special Issue

Transdisciplinarité et métamorphoses organisatiofies (http://tamarajournal cojm

2008 Member of the Scientific Committee’ Journées Rochelaises du Tourisme’

2007 Member of the Reading Committee,French Marketing Association
Colloquium , June 2007, Aix-les-Bains.

2005 ReviewerColloquium on Marketing Tendencies, ESCP-EAP

Conferences Commitee Member

Member of the Organisational Committee of the Reseach Days of the French Marketing
Association :(Theme on the field of application of Tourism),des 2004-2007.

Member of the International Marketing Colloquium of the French Marketing Association,
June 2007, Aix-les-Bains.



